Getting
your message
across

5

STEP GUIDE TO
CREATING UNFORGETTABLE INFOGRAPHICS

In this 5 step guide we take you
through the key principles of creating
effective infographics. We help
you to avoid some common
pitfalls while giving you some
infographic inspiration.

creating unforgettable infographics

1

USE DATA YOU TRUST
The best infographic uses current, well researched and meaningful data
that translates well into visual form. The data must be new and relevant
to your audience. That way it will be valuable and informative.
For transparency’s sake, state your sources.

step 1

Take a less is more approach
only use an infographic as an approach when you have the right type
of information to use, and it’s appropriate for the audience and
purpose of the piece.

the infographics that get the most attention and that are the most
shared are usually the ones that are highly targeted to the audience
and focused on a single topic. avoid the temptation to assemble all
the information you have into your infographic.

03

creating unforgettable infographics

2

CLARITY IS EVERYTHING
Your infographic should be simple and understandable at a glance, so be firm
with yourself and limit your colour palette, use simple graphics that tie to your
data and most clearly illustrate what you’re trying to say.

step 2

Look around
become an infographic magpie. when you see an infographic

that really appeals to you, keep it. you’ll soon have amassed
a useful collection and be able to see the elements they
have in common.

pinterest is a useful starting point. the infographics that
have been pinned the most will suggest the content that people
find most appealing.
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3

OFFER A HUMAN MESSAGE
Infographics are one of the best ways to turn raw data into meaningful, thought
provoking stories. Find the emotional hook before you start. Some really good
infographics start with a ‘why’ question – what would yours be?

step 3

Make your info flow
there should be a hierarchy of information within your infographic
that the reader can intuitively follow so they understand the
most important message first, then the secondary messages.

you’re aiming to move a person through a thought process, rather
than bombard them with facts.

our work for idb achieved the perfect balance between data
visualisation and key messages.

click here to read our case study
promoting a vital partnership
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4

GO LIGHT ON TEXT, AND BIG ON SPACE
Your infographic should have very little written information.
You’re not creating a poster or pictogram, you’re creating a graphics-led
communication. So, as with any other piece of design, give the content
room to breathe, with plenty of white space.

step 4

Create content people want to
– and can – share
if you’re creating an infographic for online use, include as much interactive
functionality as possible. we create a dynamic experience for the user in

many of the online corporate reports we’ve produced. they can tailor what
they see and mouse over certain areas for more information. the result is
a highly engaging and powerful experience that people want to share.
including social media sharing buttons is the vital next step.

make sure you prompt users to share content: infographics don’t
always go viral automatically.
click here to read our blog

creating stand-out infographics
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5

BEWARE OF INFOGRAPHIC SOFTWARE
The proliferation in recent years of software programs that create infographics
for you means that many companies are creating infographics without the
judgement, skill and eye of a graphic designer. As a result, what they produce
is often poor, with the potential to weaken their communication – and even
their brand. Don’t be tempted to cut corners: use a real life, human designer
who knows what they’re doing.

step 5

Page after page of inspiration
one of our favourite books in the blackwood library is david mccandless’s
information id beautful. full of stunning infographics, this book is a

masterclass in how to visualise information in surprising and thought

provoking ways. mccandless makes it look easy

– but the simplicity of the

end result belies the amount of thinking and work involved.
order your copy here
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